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             Technology-Enhanced Lesson Plan
Lesson Title: Do you believe what you’re hearing? 
Created by: Alexandria Luttke (adapted from the Berrien Springs English Curriculum)
Lesson Abstract:  Listen to media presentations to determine validity and credibility.
Subject Area: English, Media Literacy 
Grade Level:  9-12
Unit Title:
Michigan Educational Technology Standards Connection: 
Basic Operations and Concepts
3. understand the importance of both the predictable and unpredictable impacts of technology

6. understand that access to online learning increases educational and workplace opportunities

7. be provided with the opportunity to learn in a virtual environment as a strategy to build 21st century learning skills

8. understand the relationship between electronic resources, infrastructure, and connectivity

11. Identify common graphic, audio, and video file formats (e.g., jpeg, gif, bmp, mpeg, wav)
12. demonstrate how to import/export text, graphics, or audio files
13. proofread and edit a document using an application’s spelling and grammar checking functions
Social, Ethical, and Human Issues

1. identify legal and ethical issues related to use of information and communication technology

2. analyze current trends in information and communication technology and assess the potential of emerging technologies

for ethical and unethical uses
6. demonstrate the ethical use of technology as a digital citizen and lifelong learner

Technology Productivity Tools
4. apply advanced software features such as an application’s built-in thesaurus, templates, and styles to improve the

appearance of word processing documents, spreadsheets, and presentations

5. identify technology tools (e.g., authoring tools or other hardware and software resources) that could be used to create a group project

8. use a variety of applications to plan, create, and edit a multimedia product (e.g., model, webcast, presentation,

publication, or other creative work)
Technology Communications Tools

4. collaborate in content-related projects that integrate a variety of media (e.g., print,

audio, video, graphic, simulations, and models) with presentation, word processing,

publishing, database, graphics design, or spreadsheet applications

5. plan and implement a collaborative project using telecommunications tools

(e.g., groupware, interactive web sites, videoconferencing)
Michigan Grade Level Content Expectations Connection:

Michigan Curriculum Framework Connection:

· CE 1.1.3 Select and use language that is appropriate (e.g., formal, informal, literary, or technical) for the purpose, audience, and context of the text, speech, or visual representation (e.g., letter to editor, proposal, poem, or digital story).

· CE 1.1.4 Compose drafts that convey an impression, express an opinion, raise a question, argue a position, explore a topic, tell a story, or serve another purpose, while simultaneously considering the constraints and possibilities (e.g., structure, language, use of conventions of grammar, usage, and mechanics) of the selected form or genre.
· CE 1.3.1 Compose written, spoken, and/or multimedia compositions in a range of genres (e.g., personal narrative, biography, poem, fiction, drama, creative nonfiction, summary, literary analysis essay, research report, or work-related text): pieces that serve a variety of purposes (e.g., expressive, informative, creative, and persuasive) and that use a variety of organizational patterns (e.g., autobiography, free verse, dialogue, comparison/contrast, definition, or cause and effect).

· CE 1.3.2 Compose written and spoken essays or work-related text that demonstrate logical thinking and the development of ideas for academic, creative, and personal purposes: essays that convey the author’s message by using an engaging introduction (with a clear thesis as appropriate), well-constructed paragraphs, transition sentences, and a powerful conclusion.

· CE 1.3.7 Participate collaboratively and productively in groups (e.g., response groups, work teams, discussion groups, and committees)—fulfilling roles and responsibilities, posing relevant questions, giving and following instructions, acknowledging and building on ideas and contributions of others to answer questions or to solve problems, and offering dissent courteously.

· CE 1.3.8 Evaluate own and others’ effectiveness in group discussions and formal presentations (e.g., considering accuracy, relevance, clarity, and delivery; types of arguments used; and relationships among purpose, audience, and content).

· CE 1.3.9 Use the formal, stylistic, content, and mechanical conventions of a variety of genres in speaking, writing, and multimedia presentations.

· CE 1.5.2 Prepare spoken and multimedia presentations that effectively address audiences by careful use of voice, pacing, gestures, eye contact, visual aids, audio and video technology.

· CE 1.5.3 Select format and tone based on the desired effect and audience, using effective written and spoken language, sound, and/or visual representations (e.g., focus, transitions, facts, detail and evidence to support judgments, skillful use of rhetorical devices, and a coherent conclusion).

· CE 1.5.4 Use technology tools (e.g, word processing, presentation and multimedia software) to produce polished written and multimedia work (e.g., literary and expository works, proposals, business presentations, advertisements).

· CE 1.5.5 Respond to and use feedback to strengthen written and multimedia presentations (e.g., clarify and defend ideas, expand on a topic, use logical arguments, modify organization, evaluate effectiveness of images, set goals for future presentations).

· CE 2.1.10 Listen to and view speeches, presentations, and multimedia works to identify and respond thoughtfully to key ideas, significant details, logical organization, fact and opinion, and propaganda.

· CE 2.1.11 Demonstrate appropriate social skills of audience, group discussion, or work team behavior by listening attentively and with civility to the ideas of others, gaining the floor in respectful ways, posing appropriate questions, and tolerating ambiguity and lack of consensus.

· CE 2.1.12 Use a variety of strategies to enhance listening comprehension (e.g., monitor message for clarity and understanding, ask relevant questions, provide verbal and nonverbal feedback, notice cues such as change of pace or emphasis that indicate a new point is about to be made; and take notes to organize essential information).

· CE 2.2.3 Interpret the meaning of written, spoken, and visual texts by drawing on different cultural, theoretical, and critical perspectives.

· CE 2.3.4 Critically interpret primary and secondary research-related documents (e.g., historical and government documents, newspapers, critical and technical articles, and subject-specific books).

· CE 3.4.1 Use methods of close and contextualized reading and viewing to examine, interpret, and evaluate print and visual media and other works from popular culture.

· CE 3.4.2 Understand that media and popular texts are produced within a social context and have economic, political, social, and aesthetic purposes.

· CE 3.4.3 Understand the ways people use media in their personal and public lives.

· CE 3.4.4 Understand how the commercial and political purposes of producers and publishers influence not only the nature of advertisements and the selection of media content, but the slant of news articles in newspapers, magazines, and the visual media.

Estimated time required to complete lesson or unit:
· Daily Time Allocation: 180-270 minutes
· Number of Days: 2-3
Instructional resources:
· Understanding Mass Media – National Textbook Company
· Perry, Stephen D. A Consolidated History Of Media. Bloomington, IL: Epistelogic, 2004.
Prior required technology skills:

· Understanding of media and medium
· Use of word processing software

· Use of computer

Sequence of Activities:
· Student will listen to a brief media presentation and, in small groups, develop a list of criteria to assess its validity and credibility.
· Teacher uses the following to supplement lists generated by groups
Traditional Validity/Credibility Criteria

· What makes a speaker valid/credible?

· Recognized expertise in field

· Written previous valid/credible publications

· Has excellent credentials

· Has findings which stand the test of time

· Is know for objectivity/bias

· What makes the speaker’s position valid/credible?

· Supports opinions with a variety of valid facts

· Supports conclusions with a variety of valid facts

· Exhibits relevance and logical thinking

· Is not manipulative; no “hidden agenda”

· Explains evidence which contradicts position

· Uses most recent examples available

· How does the significance of the issue affect society?

· Is a universal theme

· Is an issue worth defending

· Is a current issue

· What makes a media source valid/credible?

· Has been in the media business for a long time

· Is known for objectivity

· Is known for “leading edge” presentations

· Is recognized by experts in the field

· Then the student will individually or with a partner, select a medium, actively and critically listen to it, and analyze it using the standards for media literacy.
Standards of Media Literacy

· Classify the Product

· What is the medium?

· What information about the medium is available?

· What is the genre?

· What content is on the surface level?

· Examine the Origin

· Is it a real event?

· Is it a social issue?

· Who is the originator?

· Who funds the creation?

· What is the personal background of the creator? (gender, ethnicity, race, religion)

· How does the creator’s background affect the work?

· What information can be found about the mediators (editors) of the product?

· What messages are the mediators trying to get across?

· Analyzing the medium of the product

· Is the medium visual or auditory?

· How are images and/or sound presented?

· What conventions of the medium are used?

· What was included or excluded?

· What physical properties or conventions present?

· Investigating how the medium is experienced and interpreted?

· Who is the intended audience or target market?

· What are the demographics of the audience?

· How does the viewer’s background influence how he/she reacts to the product?
· Why is the viewer experiencing the medium? (entertained, learn, required)

· How would other viewers experience the medium differently?

· What factors influence the viewer’s interpretations?

· What factors influence who has access to the product?

· Investigating the Effect of the product

· How does the product influence who the viewer is?

· How do the production techniques affect the viewer emotionally?

· Does the viewer feel manipulated?

· How are the personal attitudes, tastes, goals, and behaviors shaped by the medium/product?

· What are the bigger effects (global) on society?

· Big Questions

· How do the media isolate people?

· What shared experiences are present?

· How are time and money factors in the media?

· How is the media evolving?

· Then the students will individually or with a partner, present the media message and their media literacy analysis to the class. The presentation should be presented on multimedia software with the medium embedded into the file.
· The student will actively and critically listen to the other students’ media messages and literacy analyses, take a position on one, and respond in writing to the source.
Assessments:

· Pre-Assessment: Not applicable
Scoring Criteria:
· Post-Assessment: Standards of Media Literacy worksheet
· Scoring Criteria: Pass/fail or teacher discretion
· Post-Assessment: Oral presentation rubric
· Scoring Criteria:

	 
	Exceptional
	Outstanding
	Adequate
	Poor

	Content
	An abundance of material clearly related to topic; points are clearly made and all evidence supports topic; varied use of materials
	Sufficient information that relates to topic; many good points made but there is an uneven balance and little variation
	There is a great deal of information that is not clearly connected to the topic
	Topic not clear; information included that does not support topic in any way

	Coherence and Organization
	Topic is clearly stated and developed; specific examples are appropriate and clearly develop topic; conclusion is clear; shows control; flows together well; good transitions; succinct but not choppy; well organized
	Most information presented in logical sequence; generally very well organized but better transitions from idea to idea and medium to medium needed
	Concept and ideas are loosely connected; lacks clear transitions; flow and organization are choppy
	Presentation is choppy and disjointed; does not flow; development of topic is vague; no apparent logical order of presentation

	Creativity
	Very original presentation of material; uses the unexpected to full advantage; captures audience's attention
	Some originality apparent; good variety and blending of materials/media
	Little or no variation; material presented with little originality or interpretation
	Repetitive with little or no variety; insufficient use of multimedia

	Material
	Balanced use of multimedia materials; properly used to develop topic; use of media is varied and appropriate
	Use of multimedia not as varied and not as well connected to topic
	Choppy use of multimedia materials; lacks smooth transition from one medium to another; multimedia not clearly connected to topic
	Little or no multimedia used or ineffective use of multimedia; imbalance in use of materials—too much of one, not enough of another

	Speaking Skills
	Poised, clear articulation; proper volume; steady rate; good posture and eye contact; enthusiasm; confidence
	Clear articulation but not as polished
	Some mumbling; little eye contact; uneven rate; little or no expression
	Inaudible or too loud; no eye contact; rate too slow/fast; speaker seemed uninterested and used monotone

	Audience Response
	Involved the audience in the presentation; points made in creative way; held the audience's attention throughout
	Presented facts with some interesting "twists"; held the audience's attention most of the time
	Some related facts but went off topic and lost the audience; mostly presented facts with little or no imagination
	Incoherent; audience lost interest and could not determine the point of the presentation

	Length of Presentation
	Within two minutes of allotted time +/–
	Within four minutes of allotted time +/–
	Within six minutes of allotted time +/–
	Too long or too short; ten or more minutes above or below the allotted time


Technology (hardware/software):
· Internet media web sites such as CNN, MNBC, or CSPAN

· Computer with LCD

· Multimedia software

Key Vocabulary: critical listening, credibility, fallacy, media literacy, active listening, validity, bias, propaganda, relevant, paradigm
Application Beyond School: Media literacy
Teacher Reflection and Notes:
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